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Introduction

The Town of Fort Erie initiated the Fort Erie Waterfront Strategy to identify opportunities to improve/augment parks,
town-owned land, destinations and attractions along the Lake Erie and Niagara River shoreline. The Waterfront
Strategy will provide a long-term vision and contain an action plan with short, medium and long-term objectives. As
well as an overall strategy for all waterfront lands, more detailed conceptual plans for two sites along the waterfront
will illustrate opportunities for change. The Fort Erie Waterfront Strategy is being prepared through an open
and collaborative process involving all those interested in participating. The consultant team has implemented a
community consultation program to better understand the context and constraints for the Fort Erie Waterfront and
the opportunities for moving forward.
One-on-one interviews with members of the community took place on January 11th and the first community
workshop took place on February 9th at the Fort Erie Leisureplex. The input received up to March 2 is summarized in
the first What We Heard Report.
Community Workshop #2 took place on May 24, 2016 at the Fort Erie Leisureplex. It included three working sessions,
a public workshop presentation with follow up table group discussions, as well as a vote of which waterfront sites
should be selected for mini-master plans. E-mailed input has also been received.
This document summarizes “What We Heard” after Community Workshop #1 up to and including Community
Workshop #2.
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Notice for Workshop #2

Fort Erie Waterfront Strategy
Invitation to Attend Community Workshop #2

May 24, 2016
6:00 p.m.
Fort Erie Leisureplex
The Town of Fort Erie has initiated the Fort Erie Waterfront Strategy to identify opportunities to
improve/augment parks, town-owned land, destinations and attractions along the Lake Erie and
Niagara River shoreline. The Waterfront Strategy will provide a long-term vision and contain an action
plan with short, medium and long term objectives. As well as an overall strategy for all waterfront lands,
more detailed conceptual plans for two sites along the waterfront will illustrate opportunities for change.
Please attend the second community workshop on May 24, 2016 at the Fort Erie Leisureplex.
The community workshop will begin at 6:00 p.m. with an informal open house to review work-inprogress, followed by a presentation at 6:30 p.m. and table group discussions.
The workshop will begin with a presentation to review work-in-progress on the vision statement, draft
design principles, key directions for each of the eight frameworks of the Waterfront Strategy and
criteria to select two sites for more detailed concept planning. Table group discussions will follow the
presentation to collect input on the team’s work in progress. The eight frameworks comprising the
Waterfront Strategy are:
•
•
•
•
•
•
•
•

waterfront parks, open spaces and points of access
access
natural features
heritage and cultural features
destinations and tourist attractions
neighbourhoods
boating
natural shoreline hazards

STAY CONNECTED
For more information on the Fort Erie
Waterfront Strategy, please contact:
Dave Heyworth MCIP, RPP
Manager-Land Use Policy
Town of Fort Erie
905-871-1600 ext. 2504
dheyworth@town.forterie.on.ca
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Workshop Agenda - May 24, 2016

Community Workshop #2
May 24, 2016
Fort Erie Leisureplex

9:00 am – 10:00 am

Team set up

10:00 am – 12:00 pm

Working session with Town staff
•
•

•
12:30 – 2:30 pm

Working session with Community Focus Group over lunch
•
•

•
3:00 pm – 4:30 pm

review vision and design principles
review key directions for each framework: access, natural
heritage, heritage and cultural features, destinations and tourist
attractions, neighbourhoods, parks, open spaces, waterfront
access, boating, natural shoreline hazards
review criteria for selecting two sites for mini master plans

review vision and design principles
review key directions for each framework: access, natural
heritage, heritage and cultural features, destinations and tourist
attractions, neighbourhoods, parks, open spaces, waterfront
access, boating, natural shoreline hazards
review criteria for selecting two sites for mini master plans

Agency working session
•
•

•

review vision and design principles
review key directions for each framework: access, natural
heritage, heritage and cultural features, destinations and tourist
attractions, neighbourhoods, parks, open spaces, waterfront
access, boating, natural shoreline hazards
review criteria for selecting two sites for mini master plans

4:30 – 6:00 pm

Team preparation for evening Public Workshop

6:00 pm

Public Workshop drop in

6:30 pm

Public Workshop presentation and table group discussion
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Comments received during meetings with Town Staff, Community
Focus Group and Technical Agencies - May 24, 2016

Access:
•
•
•
•
•
•

Private Beach owners say they welcome the public but in practice they chase people off their property
Town staff anticipated a set of stairs over the two dunes at Holloway Bay. AODA makes an exception where
extreme topography is challenging or sensitive natural areas require protection
Part of the private road is on the Town road allowance at Colony Bay
Donald Drive west of Bertie Bay Road is public, east is private
Try to connect the waterfront promenade to Ridgeway as a secondary loop, it is historic with amenities
Include canoeing and kayaking as part of accessibility

Parks:
•
•
•
•
•

Adopt a Beach program (Waverly Beach Park - Rotary Club and Horticultural Society, Crystal Beach Waterfront
Park - Fire Station 6)
Storm drain went through Maple Leaf Park
Could show the Miller’s Creek concept to Niagara Parks
Consider Lakeshore Road a Park. It connects to Waverly
Barrie Waterfront Strategy, mostly public, not the same circumstance. Oakville had little waterfront, lots of
unopened road allowances. In 40 years 50% is public through development, the Town has acquired public land
along the waterfront

Environment:
•
•
•
•

Fowler’s toad, red-headed woodpecker and hoptree have been seen at Waverly Beach
Environmental, archeological, heritage issues (GSP Environmental, EIS)
Recognize biodiversity and encourage educational opportunities
Storm drain outlets are a big issue, look into creeks and wetland systems

Amenities:
•
•
•
•
•
•
•
•
•
•
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Region is doing a study to potentially expand Rose Hill Pumping Station. Expressed willingness to consider park
amenities such as a washroom
Lots of demand for seasonal food on the beach
Demand for food and coffee trucks at Waverly Beach
Not enough garbage cans. Concern is that the entire community will start putting their garbage in these
Restore elements of old amusement park
Adult focused, think about kids activities (‘Earth Rangers’)
Add library as part of the palette
Old Coal Docks concept: bird watching, labyrinth, bandshell/pavillion, Mayor’s walk and obelisk, round feature at
Jarvis Street (presented by Ruby Smith)
Integrate tech, interpretive apps
Consider the Boat House in Guelph on the Speed River as a precedent (boat rentals, tea house and ice cream)
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Comments received during meetings with Town Staff, Community
Focus Group and Technical Agencies - May 24, 2016

Boating:
•
•
•

Feed into Regattas
Very strong currents are washing the launch at Nickel’s Marine away, strong undertows (Thompson’s Hole)
Resort Centred around a Marina

Development:
•
•
•
•

Commercial strip and Dominion Road/Crescent is already there, potential for development
Should NPC have input and a say in the development of public lands? NPC has little interest
Derelict building across from Legion, near Peace Bridge (Central and Garrison)
The Town has no formal control over the approval and/or implementation of a mini-master plan on NPC property

Wayfinding:
•
•

Signs at Holloway Bay don’t stay up/are vandalized
NPC is doing an internal branding/wayfinding initiative, would like to work with the Town on this
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Community Workshop #2 - May 24, 2016

Comments Recorded at Workshop
•
•
•
•
•

What kind of beach mat will be used? Waverly Beach Park beach access will not work for wheelchair users
Agree that algae needs to be reduced, smell will prevent people from going to the shoreline
In addition to providing information that identifies and promotes awareness of public land, promote awareness
of the private land that is adjacent
Marina should be located in south end of Town to generate business and support restaurants
Marina should be located at the Coal Docks

“Try to connect the waterfront promenade to Ridgeway as a secondary loop”

“Adopt a Beach program” “Lots of demand for seasonal food on the beach”
“Recognize biodiversity and encourage educational opportunities”

“Interpretive apps”

“Storm drain outlets are a big issue, look into creeks and wetland systems”
“Internal branding/wayfinding initiative”
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Site Selection Criteria for Two “Mini Master Plans”

Identify waterfront sites that:
1. Have an opportunity to demonstrate special/unique features
2. Will demonstrate benefits and opportunities that are transferable to other locations (i.e. prototype
developments)
3. Are distributed across the study area (i.e. not in one bay)
4. Enhance the existing inventory of waterfront points of interest
5. Have opportunities for new waterfront points of interest
6. Have opportunities to demonstrate appropriately scaled development
7. Are implementable in short to medium term
8. If in private ownership, owners are willing to participate in the concept planning that demonstrates how public
use and access can be increased
9. Have the ability to foster economic prosperity
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Site Selection Tally
Workshop attendees were asked to identify their choice of two sites to be selected for “mini
master plans”. The team will consider this input in selecting two sites.

1. Holloway Bay
1 vote
3. Bertie Boating Club
1 vote
5. Bay Beach
9 votes
6. Crystal Beach
10 votes

27
26

13. Stonemill Road and
Thunder Bay Road
1 vote

25

21. Waverly Beach Park
18 votes

23

23. Niagara Parks, Old Fort Erie,
Peace Bridge and Mather Arch
1 vote

23
21
13

25. Murray Street Boat Launch
2 votes
26. Coal Docks
23 votes
27. Bowen Road Park
1 vote
6

5

1

3

6

What We Heard...
8

E-mail comments received from March 1 - June 15

Views & Vistas:
•
•
•

Unobstructed water views are absolutely critical for us as a community going forward
Beautiful skyline/sunrise
The program to develop road allowances that go into public parks with water views and access should be
continued and expanded. This initiative has been much appreciated by the public

Environment:
•
•
•
•

Establish a comprehensive plan for coastline protection and native plant protection and planting
Spring runoff flows over the low points in the old stone pier and collects into stagnant pools on the north side of
Waverly Beach, these pools grow algae
Waverly Beach is a continual source of headaches, and some days is rendered virtually useless due to the algae
problem, and the overwhelming smell it creates as it decomposes
NPC should be encouraged to better develop and maintain lands along the Niagara River through Fort Erie

Circulation / Access:
•
•

•
•

•

The Niagara Parks Commission leisure trail through Fort Erie should be completed, that is the section from
Bridgeburg (Lewis St.) to the South End (Bertie St.). This would complete the Niagara Peninsula Circle Route. This
requirement was identified in the Bridgeburg Neighbourhood Development Plan
Consideration should be given to reopening the negotiations with Ming Teh Restaurant to extend the River Walk
in South Fort Erie along the river and behind their property connecting to Freedom Park. This would be a great
enhancement requiring only an easement sufficient to created a basic walkway. It could also be an enhancement
to their property along the riverbank
The Town should be selling itself as the Biking Capital of Ontario with the longest waterfront of any town in
North America. The 42 km waterfront should be researched further- it is the longest in Niagara, but what other
municipality has a longer waterfront? I do not think you will find one
If beaches attract hordes of visitors the graciousness of the current shore property owners would disappear. Out
of their generosity, the Thunder Bay cottagers allow visitors to walk the beach which is private property. If the
pedestrian traffic was excessive and took away from the character of this magnificent stretch of beach, those
owners would enforce their property rights.
Beach walking on fresh water beaches is a balancing act. Beach promotion must keep that in mind

“The Town should be selling itself as the Biking Capital of Ontario”

“Unobstructed water views are absolutely critical”
“Establish a comprehensive plan for coastline protection”
“Waverly Beach is a continual source of headaches, and some days is rendered virtually useless due to the algae”

“The Niagara Parks Commission leisure trail through Fort Erie should be completed”
7

Boating:
•
•
•

•
•
•
•
•

The waterfront area (old Coal Dock) in Bridgeburg at the foot of Jarvis St. should be designated for visitor
orientated development (hotel, restaurant(s), boating facilities, picnic facilities, etc.). See the Bridgeburg
Neighbourhood Development Plan
Boat ramp facilities along the Niagara River, in Fort Erie South, north of Bridgeburg and at Black Creek should be
improved
Fort Erie is one of the few waterfront municipalities that don’t have a public dock. Just north of the Coal Docks,
there is a small man-made inlet I like to call “Bridgeburg Bay” at the foot of Dufferin Street and is a perfect place
for a public dock. It’s a park-like setting, with plenty of parking in the area, and Bridgeburg Bay is protected from
any strong currents so navigating a vessel can be done with ease
A public dock would be a recreational hub of activity, and the Jarvis Street businesses could benefit from boaters
being able to park, and come ashore to enjoy a coffee break or lunch
There used to be a public dock down by the Black Creek Restaurant, most recently known as the Lighthouse
American boaters probably out number Canadians on the river 3-1, and they can easily dock at Bridgeburg Bay
and go have dinner at the Old Bank Bistro with a simple 1-800 call to Canada Customs declaring their arrival
Perhaps some public docks at Bridgeburg Bay could be the launch pad for bigger initiatives like bigger boats
docking at the original Coal Docks
There should be more public mooring opportunities to make Fort Erie a boating destination for American
boaters. It would be interesting to know how much business is generated for Kingston, Ontario from boaters
who moor for several days. Fort Erie’s flat terrain makes it ideal for boat and bike weekends

Development:
•
•
•
•
•
•

The proposed condominium development and expanded boating dock facilities at the old ship yards should be
strongly supported
The Miller Creek site should be commercialized
The marina should not go ahead if it privatizes any part of a road that was meant for the enjoyment of the people
of Ontario. The members of Fort Erie council should respect the intent of those who established this world
renowned park for all to enjoy. As it stands now this proposal will only benefit the interest of the developers
Fort Erie’s downtown is under utilized and under advertised, (especially with the Canadian Dollar making it more
attractive for US boaters to dock here)
The character of the Waverly neighbourhood should not be marred by commercialization. The privately owned
undeveloped former amusement site is highly naturalized and should be valued for that
The privately owned parking lot at Crystal Beach should be purchased and the possibility of growing land into the
lake explored

Businesses:
•
•

8

In regard to commercial development, the first step should be boosting the existing businesses and the
redevelopment of existing vacant commercial properties into viable businesses. Thus the strategy should have a
variety of proposals to help the existing business communities (Ridgeway and Crystal Beach)
Four Corners illustration showed commercial development at various four corner locations along Dominion Rd.
east of Ridgeway. These would be to serve beach visitors for Bernard Beach etc. Those beaches are only 66 feet
wide and will never have sufficient visitation to support any businesses
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E-mail comments received from March 1 - June 15

Cultural Heritage / Tourism
•
•
•
•
•

The initiative to place an appropriate Underground Railway commemorative statue in Freedom Park, Fort Erie
South, should be regenerated and supported
An appropriate use of Bertie Hall should be considered. Perhaps a visitors information centre and/or museum/
cultural centre
There are a number of opportunities to place historical and cultural site identification and interpretive panels
along the waterfront. I am sure the MCHAC would be interested in identifying events and sites
I hope a public dock in Bridgeburg can be added to the Waterfront Strategy for it’s economic and tourism
benefits
A historic river cruise with dinner would go over very nicely

Other
•

Whatever document is presented to Council should have its feet planted firmly on the ground. There is a
tendency to dream big and in fact dream preposterous. There were some ideas presented a week ago that
frankly don’t have legs.

“Boat ramp facilities along the Niagara River should be improved”
“There should be more public mooring opportunities to make Fort Erie a boating destination for American boaters”

“The marina should not go ahead if it privatizes any part of a road”
“The proposed condominium development and expanded boating dock facilities
at the old ship yards should be strongly supported”

“Fort Erie’s downtown is under utilized”
“Fort Erie is one of the few waterfront municipalities that don’t have a public dock”
“In regard to commercial development, the first step should be boosting the existing
businesses and the redevelopment of existing vacant commercial properties”
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Appendix
Workshop #2 Presentation

7/12/2016

WHERE WE ARE IN THE STUDY PROCESS…

Community Workshop #2
May 24, 2016
Town of Fort Erie

Fort Erie is the Region’s waterfront destination
Work Program

The longest length of waterfront of all the
Niagara Region municipalities
Niagara-onthe-Lake
Grimsby
St. Catharines
Lincoln

Thorold
West Lincoln

Over 42 km of
waterfront along Lake
Erie and the Niagara
River

Pelham

Niagara Falls

Welland

Wainfleet

Port Colborne

Fort Erie

42 km

Brochure: Port Colborne Niagara’s South Coast –
Port Colborne Economic Development, Tourism & Marketing

Fort Erie
Waterfront
Approximately
12 km of
waterfront along
the Niagara
River
Approximately

30 km of
waterfront along
Lake Erie
But…
of the 30 km on Lake
Erie only about
3 km is accessible to
the public
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1

The
Friendship
Trail

SOME OF WHAT’S WORKING WELL…

The Friendship Trail is
approximately 15 km
across the Town of Fort Erie

2

Great
Streets
For Cycling

Erie Road

4

3

Thunder Bay Road

Waterfront neighbourhoods
are deeply cared for

Bardol neighbourhood

The Town has
retained ownership of road
allowances and parks resulting
in 20+ locations of public access to Lake Erie

Centralia Beach

5

Crescent Beach Park

Village Centres close to the waterfront:
Crystal Beach,
Ridgeway,
South End,
Bridgeburg

Lakeshore neighbourhood

Lakeshore community

Downtown Ridgeway
Edgemere Road Cottages

The Market Place, Jarvis Street, Bridgeburg

Point Abino Cottages

2
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6

Significant
heritage
and cultural
attractions

7

Significant
woodlands, wetlands
and habitat

Point Abino Lighthouse

Point Abino Woods

Old Fort Erie

8

Mather Arch

Southern gateway to
Niagara Parkway

VISION STATEMENT
Fort Erie’s Waterfront offers residents and visitors a network of
beautiful parks, points of access and views that welcome
everyone to enjoy the lake and river. The Waterfront’s rich natural
and cultural heritage supports a healthy environment, beautiful
waterfront neighbourhoods and vibrant urban centres.

View from Mather Arch

The outstanding waterfront resource is a catalyst for
development of new forms of housing and commercial activities
that contribute to Fort Erie’s economy. All residents and visitors
see themselves as stewards, working together to ensure all enjoy
the Waterfront, and making Fort Erie a model for other waterfront
communities across the Province.

Riverwalk

PRINCIPLES
1.

PRINCIPLES

Support economic growth by using existing sites or identifying new sites on or near the waterfront
as a catalyst for appropriately scaled development that serves both residents and visitors (e.g.
accommodation, retail, commercial, community use).

7.

Protect and enhance natural features along Fort Erie’s waterfront.

8.

Respect natural shoreline hazards.

9.

Celebrate the heritage and culture of Fort Erie and the Niagara Region in waterfront parks and
points of access.

10.

Maintain and enhance vistas from Fort Erie’s waterfront parks, points of access and points of
interest.

2.

Expand opportunities for public access to and enjoyment of the waterfront through the strategic
acquisition and development of waterfront properties as they become available.

3.

Enhance existing waterfront parks and points of access for use and enjoyment of residents and
visitors.

4.

Identify routes for people with all abilities to get to the waterfront through signage, way finding and
information.

5.

Identify opportunities for connecting some waterfront parks and some points of access with
shoreline walks.

11.

Focus the Town’s marketing and branding on access to the waterfront as one of Fort Erie’s
unique selling points.

6.

Secure the shoreline for public access through new mixed use, commercial and multi
residential development approval.

12.

Provide information and signage that identifies and promotes awareness and use of public land.

Waverly Beach Park

Friendship Trail signage

Friendship Trail

Maple Leaf Beach Park

Waterfront at Old Fort Erie
Waterfront at Old Fort Erie

View at the
endRoad
of Burleigh
Windmill
Point
South Road
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42 kilometers + 20+ waterfront sites
8 frameworks
about 70 initiatives

GUIDING FRAMEWORKS

Some can be implemented quickly, others will take time
Many many many stakeholders are required to lead, assist
and monitor implementation

Today’s workshop will focus on key issues, what we’ve
heard and introduce initiatives for each framework.

Thinking of the Lake Bay-by-Bay

Town, Region, Niagara Parks Commission, Niagara Peninsula
Conservation Authority,. Ministry of Natural Resources,
community groups, special interest groups, residents groups,
business associations, tourist associations, business owners,
developers, builders, residents, visitors

1. NATURAL HERITAGE FEATURES
SOME OF WHAT WE HEARD
“Promote the Town of Fort Erie through ecotourism”

“Maintain the health of the natural environment and restore
natural ecological systems”

“Niagara River is an important birding area”
“Implement a stewardship plan for residents and beach users”
Crescent
Bay

Waverly
Bay

Bertie Bay

“Protect native plant species at Windmill Point Road South”

Thunder Bay

Abino Bay
Holloway Bay

“Buffalo Road is great for bird watching”
“There have been herons, egrets and kingfisher spotted at Bertie Boating Club”
“Natural Heritage needs to be a primary pillar of development”

1. NATURAL HERITAGE FEATURES
KEY INITIATIVES

1. NATURAL HERITAGE FEATURES
KEY INITIATIVES

1.

Review opportunities and study feasibility to reduce flow and erosion at storm
sewer outfalls in Abino Bay, Thunder Bay, Bertie Bay, Crescent Bay, Waverly Bay
and along the Niagara River.

5. Work with Niagara Peninsula Conservation Authority to ensure regulations are

2.

Examine beach maintenance and operations with Ministry of Natural
Resources to determine measures to reduce algae.

6. Actively participate, monitor and provide information on the implementation of the

3.

Continue to require erosion and siltation control plans for new
developments adjacent to Lake Erie and/or Niagara River shorelines,
watercourses and wetlands to mitigate the impact of runoff from construction
sites.

4.

Explore Low Impact Development standards for stormwater management to
provide opportunities for at sources, conveyance and end of pipe solutions for
filtering and infiltration of runoff.

enforced with respect to protection of Provincially Significant Wetlands.

Niagara Peninsula Conservation Authority’s Watershed Plan’s recommendations.

7. Develop an environmental stewardship guide for the Fort Erie Waterfront.
8. Implement interpretive information to describe the importance of natural features
along the Fort Erie Waterfront.

Buffalo Road
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Interpretive signage
Interpretive signage

Interpretive signage
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2. WATERFRONT PARKS AND WINDOWS
SOME OF WHAT WE HEARD

1. NATURAL HERITAGE FEATURES
KEY INITIATIVES
9.

Formalize the Town’s current landscape design practices into landscape design
guidelines for all public waterfront sites for naturalized landscapes, planting with
native and indigenous plants and maintenance.

“Provide more facilities and amenities like washrooms, benches, and picnic tables”
“Address water quality issues”

10. Prepare woodland management plans for public waterfront sites.

“Gorgeous beach, just needs to be cleaned up”
“Sign to Centralia is broken (vandalism)”
“A lot of sand has washed away at Bernard Beach Park”
“Didn’t even know this park existed”
“Implement a stewardship program to inform residents of their environmental
responsibilities and implications”
“All shoreline should be walkable”

Waverly Beach Park

Carolinian Forest

2. WATERFRONT PARKS AND WINDOWS
KEY INITIATIVES
1.

Rename the waterfront sites of access as waterfront parks and waterfront
windows.

2.

Establish Bowen Road Park, Waverly Beach Park and Bay Beach as the anchors
to Fort Erie’s waterfront.

•
•
•

Bay Beach as the region wide beach attraction
Waverly Beach as a region wide cultural heritage attraction
Bowen Road Park as a main location for active recreation

Implement the Bay Beach Master Plan. Explore opportunities to further enhance
Waverly Beach Park.

3.
•
•
•

Identify, enhance and market the network of waterfront parks and waterfront
windows that include:
Anchor parks

Urban parks that support mixed use and higher density residential uses- Riverwalk and
Freedom Park, the Coal Docks and Miller’s Creek
Waterfront parks and windows that are road allowances and designated parks with
opportunities for enhancement and consolidation on a bay by bay basis

Framework Plan

2. WATERFRONT PARKS AND WINDOWS
KEY INITIATIVES
4.

Provide information at each waterfront park and waterfront window with respect to
site name, waterfront logo, the extent of public property, code of conduct, a map of
the Town’s network of waterfront parks and windows.

5.

Establish a palette of furnishings to be used at the waterfront parks and windows
and to help clearly identify the sites as welcoming locations for the public.

6.

Ensure that the route to all waterfront parks and windows is clearly signed from the
nearby roads and trails.

Signage identifying property boundaries

2. WATERFRONT PARKS AND WINDOWS
KEY INITIATIVES
7.

Regularly monitor each park and window to ensure they remain clearly signed for public
access.

8.

Prepare a master plan that will guide improvement to the Coal Docks site.

9.

Develop clear marketing materials that map the location of all waterfront parks and
windows for distribution to Town’s residents and to use for tourism marketing.

10.

Develop design guidelines to clarify the Town’s requirements for the provision of public
use on the on the water’s edge in applications for new mixed use and or higher density
development.

Site furniture
Bertie Bay sign

5
15

7/12/2016

2. WATERFRONT PARKS AND WINDOWS
KEY INITIATIVES
11. Identify an ambassador in each Bay to help with community liaison and to advise

3. WAYS TO AND ALONG THE WATERFRONT
SOME OF WHAT WE HEARD

the Town on issues specific to each Bay.

12. Develop maintenance standards for all public waterfront sites.
13. Increase public access along the Lake Erie shoreline through acquisition (e.g.

“Implement a long range strategy to expand public
access to the waterfront”

through the development approval process, gifts, donations, purchase) or lease

“Provide access to Point Abino”

arrangements/easements (e.g. neighbourly spirit, tax incentive)

“Implement universally accessible routes to the beach”
Crescent
Bay

Waverly
Bay

Bertie Bay

“A lot of the waterfront is privately owned”

Thunder Bay

“Temporary fences are put up by cottagers”

Abino Bay

“Protecting private property is only necessary because of
trespassers who litter, steal and party”

3. WAYS TO AND ALONG THE WATERFRONT
KEY INITIATIVES
1.

2.

Identify the gateways to Fort Erie and its waterfront: at Douglastown and the Port
Colborne boundary. Gateways could incorporate signage, landscape, and built form
elements.
Develop a wayfinding strategy to direct people to the waterfront:

•
•
•

Main connectors on Point Abino Road, Stevensville Road/Gorham Road, Garrison Road, and
Netherby Road
The Waterfront Drive (Erie Road, Dominion Road, Niagara Parkway)
Each road providing a route to a waterfront park or waterfront window

Framework Plan

3. WAYS TO AND ALONG THE WATERFRONT
KEY INITIATIVES
3.

Establish a hierarchy of streetscape elements to identify the “ways to the
waterfront” that include: special lighting at key locations, banners along the route,
trees and other landscape features in some locations.

4.

Design a waterfront logo to be used to identify waterfront routes/the connecting
links to all of the waterfront parks and waterfront windows.

Street banners

Trail branding

3. WAYS TO AND ALONG THE WATERFRONT
KEY INITIATIVES
5.

Establish a framework, identify key stakeholders and champions to determine opportunities
for pedestrian access to connect public waterfront parks and windows.

6.

Continue to provide amenities such as bike racks, a bench, waste receptacles at some
waterfront parks and windows.

7.

Prepare design guidelines illustrating Town’s expectations regarding public access for
pedestrians and cyclists at the water’s edge and the character and form of abutting uses.

8.

Provide universal access on waterfront parks and waterfront windows where feasible.

Bench, bike racks and waste receptacle

Removable beach acces
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3. WAYS TO AND ALONG THE WATERFRONT
KEY INITIATIVES
9.

Support the Niagara Parks Commission’s intent to prepare a strategy for the South

10.

Provide information:

4. DESTINATIONS AND ATTRACTIONS
SOME OF WHAT WE HEARD
“Make Fort Erie a destination”

Parkway as identified in their 2015-2017 Strategic Focus. The Strategy needs to clarify the
route for cycling and walking between the Peace Bridge and Bowen Road Park,
particularly through the South End and Bridgeburg. Enhanced signage and amenities are
also required.

•
•
•
•

“Hold waterfront festivals, events and activities”
“Hold sailing regattas in Fort Erie”

On nearby shops and services
Areas of interest (especially along the Friendship Trail)
Distance markers
The entire network of park and windows

“Great windsurfing in Holloway Bay”
“Better marketing of the area’s tourist destinations is
needed”

Route between Peace Bridge and Bowen Road Park

“Pull significant heritage resources together to recognize the
history of the area”

4. DESTINATIONS AND ATTRACTIONS
KEY INITIATIVES

4. DESTINATIONS AND ATTRACTIONS
KEY INITIATIVES

1.

Support and market B&Bs through the BIAs as well as the Fort Erie
Economic Development and Tourism Corporation.

4.

Work with partners to continue to promote and identify cycling routes
and tours.

2.

Encourage and continue to support the development of restaurant and
shopping opportunities in the village centres.

5.

Work with Museum Services to continue to promote and identify historical
walks.

3.

Undertake a market study to assess the opportunity for a resort hotel
overlooking the lake.

6.

Facilitate the establishment of businesses to serve and support
recreational use of the waterfront through bike rental, canoe and kayak
rental, fishing charters, etc.

7.

Continue to provide and offer space for waterfront events.

8.

Establish a framework/prototype for development along the waterfront

Chatham Bars Inn, Massachusetts

9.

Ridgeway Farmers Market

4. DESTINATIONS AND ATTRACTIONS
KEY INITIATIVES

5. HERITAGE AND CULTURE
SOME OF WHAT WE HEARD

Support the planning and development of a mixed use marina focused
hub at the Miller’s Creek Marina that demonstrates the Town’s guidelines
for waterfront related development.

“Assign a cultural heritage landscape designation to some areas”

10. Enhance the brand and tourism identity of Fort Erie as part of Niagara
Region South Coast and having the longest length of waterfront of the
Region’s 12 municipalities.

“Most of the area’s history is located along the water”

“Old Fort Erie has opportunity for enhancement”
“Waverly Beach is a heritage destination”

“unobstructed water views are absolutely critical for
us as a community going forward”
“History and historical events should be better showcased”
“Restore electric lights, flowerbeds, and fountain as they were in Erie
Beach Amusement Park”
Thunder Bay Marina

Niagara tourism branding
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5. HERITAGE AND CULTURE
KEY INITIATIVES

6. NEIGHBOURHOODS
SOME OF WHAT WE HEARD

1.

The Museum should continue to play a role in identifying and interpreting
stories relating to the waterfront (that could be further developed and
interpreted as part of the Waterfront Development Strategy) – e.g. exhibit
on ‘stories from the waterfront’.

2.

Incorporate ‘waterfront history’ theme into a Town-wide Arts and Culture
Strategy.

3.

Greater range of interpretive elements of the waterfront history could be told
through plaques, interpretive signage, print materials, on line interpretive
information, etc. under the guidance of Fort Erie Museum Services

4.

Work with partners to elevate waterfront awareness and appreciation
through photography contests, essay contests, etc.

5.

Identify and enhance strategic viewscapes.

3
1

Village Centres

2

Neighbourhood Nodes

3

Four Corners

“There is interest in new development”
“Keep quaint village character”

“Would like to see Jarvis Street revitalized”
“A lot of potential to drive economic growth”
“Do not want massive developments along the
waterfront”
“Many people are moving to Fort Erie from the GTA”

Douglastown

2

6. NEIGHBOURHOODS
KEY INITIATIVES

Miller's Creek

1. Support intensification in Village Centres: Crystal Beach/Ridgeway, South End
and Bridgeburg

1
Bridgeburg

1

•

Village Centres build upon the existing urban structure and are centred around or
connected to an anchor waterfront park;

•

Village Centres are the focus areas for intensification and development of mixed uses
including medium density residential, commercial/office, and employment;

South
End

3

3

2
Waverly
Beach

1
Crystal
Beach/Ridgeway

Framework for Waterfront
Neighbourhoods
Malmo, Sweden

6. NEIGHBOURHOODS
KEY INITIATIVES
Develop guidelines for intensification in Village Centres such that they provide direction
for:
o
o

o
o
o
o
o
o
o

Enhance their distinct character
A concentration of development including mixed-uses and medium density residential development;
places to eat, buy snacks and refreshments, rent a bicycle, and accommodations (Motels, Guest
Houses and B+Bs)
Buildings oriented to the main streets and toward the water
Building stepbacks away from the water
Enhanced streetscapes
Clearly defined public connections to the waterfront - walking, cycling and visual
Pedestrian oriented streets - widened sidewalks, pedestrian scaled light standards, ample seating,
treed boulevards
Public Art
Public Information Kiosks

Mixed‐use centre, Mansfield, Connecticut

Stockholm, Sweden

6. NEIGHBOURHOODS
KEY INITIATIVES
2. Support appropriate development in Neighbourhood Nodes:
•
•

Neighbourhood Nodes build upon the existing neighbourhood structure and are centred
around key waterfront destinations;
Neighbourhood Nodes are primarily residential in character and are the focus areas for
medium density development with a modest amount of commercial/retail

Develop guidelines for modest development in Neighbourhood Nodes such that they
provide direction for:
o
o
o
o
o
o

Primarily residential uses, with opportunity for modest commercial/retail in prominent
locations;
Accommodation (Bed & Breakfasts)
Buildings oriented to the main streets and toward the water
Pedestrian-oriented and enhanced streetscapes
Clearly defined public connections to and along the waterfront - walking, cycling and visual
Substantial public space at the water’s edge

Baltimore Inner Harbour
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6. NEIGHBOURHOODS
KEY INITIATIVES
3. Support appropriately scaled development in “Four Corners”:

Potential Four Corners may be located along the Waterfront Promenade (Dominion Road,
Thunder Bay Road and Ridge Road), where major connections to Waterfront windows
intersect;
Potential Four Corners could also be located at the Gateways to the Waterfront;
Should be located within a short bicycle ride of one another and aligned with the main Ways
to the Waterfront
Take into consideration vacant or underutilized sites

•

•
•
•

Develop guidelines for development at “Four Corners” locations such that they
provide direction for:
o
o

4.

Should be the focus for modest convenience commercial development
Include development that respects and complements the surrounding neighbourhood
character

Provide direction on opportunities for private property owners along the waterfront
to work together to enhance development potential of their properties.

7. NATURAL SHORELINE HAZARDS
SOME OF WHAT WE HEARD

6. NEIGHBOURHOODS
KEY INITIATIVES
5. Prepare/update Secondary Plans and Neighbourhood Plans for Village Centres
and Neighbourhood Nodes to reflect the key outcomes of the Waterfront Strategy.
6. Provide Streetscape Enhancements along all streets that lead to the Village
Centres and Neighbourhood Nodes, from the Major Routes (Garrison Road, Ridge
Road and Point Abino Road).
7. Establish a Design Review Panel for mixed use and or multi unit residential
development for properties along the shoreline.

“Sand washed away at Bernard Beach Park – drainage pipe
discharges on shore”
“Rocks get really slippery with algae at Prospect Point”
“Maple Leaf Beach Park could not be used last summer due to
high water levels”
“Climbing down to the shore is very hazardous and rocks
get quite slippery at Burleigh Road”
“Blowouts are continual and ruin the beach at Bernard
Beach Park”

Streetscape Enhancements

7. NATURAL SHORELINE HAZARDS
KEY INITIATIVES
1.

Prevention shoreline management approach is preferred through the
use of controls such as flood and erosion setbacks and specified minimum
elevations for flood protection.
• A setback is a distance from the shoreline to a house or other building that is
intended to provide a safe separation between the shoreline hazard and the
development.
• Setback regulations also include minimum elevation requirements to protect
against flooding in low-lying areas.
• Setbacks have numerous purposes and benefits: reduce hazards to
development; protects the dune-beach ecosystem; provides an
environmental buffer for habitat and wildlife; preserves natural vegetation
and unique character of shoreline; and helps to preserve public access to
beaches.

7. NATURAL SHORELINE HAZARDS
KEY INITIATIVES
2.

The development must address the Floodproofing Standard and the
Protection Works Standard which includes the installation of protection works
plus an erosion hazard allowance and a stable slope allowance as well as
maintenance access.

3.

Ensure that private property owners obtain permits from the Niagara
Peninsula Conservation Authority for shoreline protection works with
notification given to the Town regarding the issuance of a permit.

4.

Ensure that private property owners consult with the Ministry of Natural
Resources with respect to possible impacts on endangered species.

Thunder Bay
Holloway
Bay

Bertie Bay

Crescent
Bay

Waverly
Bay

Abino Bay
Floodproofed above
elevation 177.4

Floodproofed above
elevation 177.6
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7. NATURAL SHORELINE HAZARDS
KEY INITIATIVES
5.

Provide guidelines for protection works including coordination with adjacent
properties and provision of maintenance access to the shoreline. Individual
efforts are often outflanked, reducing the effectiveness and design life of the
protection.

6.

No infilling of the Niagara River.

8. BOATING
SOME OF WHAT WE HEARD
“Would like to see more boat launches along the Lake”

“Would like to see a pier somewhere on the waterfront”
“Boats are often too big to dock on the Fort Erie side”

“Require more areas dedicated to boat storage”

“Implement docks at Miller’s Creek”
“Require more information for boaters regarding currents,
water depth and wind direction”

8. BOATING
KEY INITIATIVES

8. BOATING
KEY INITIATIVES

1.

Provide signage at Bertie Boating Club indicating public access, public boat
launching, public parking and access to facilities.

2.

Promote the use of the facilities at the Bertie Boating Club to the general public.

3.

Identify three sites: Prospect Point, Stone Mill/Thunder Bay Roads, Kraft Road as
suitable for launching kayaks and canoes. Provide information that kayaks and
canoes are to be carried along access paths.

Stonemill/Thunder
Bay Road

Crescent
Bay

Kraft
Road

Waverly
Bay

Prospect Point

Bertie Bay

Prospect
Point

Poverty Bay

Thunder Bay

Abino Bay

Stonemill/Thunder Bay Road

Holloway Bay

Bertie Boating Club

Bertie Boating Club
Kraft Road

8. BOATING
KEY INITIATIVES

8. BOATING
KEY INITIATIVES

4. Clearly identify the sites for boat launching from trailers with available parking: Crystal
Beach Waterfront Park, Lakeshore Boat Launch, Murray Street Boat Launch, Anger
Avenue Boat Launch, Miller's Creek Marina and Netherby Road Boat Launch.

5.

Provide information and a map of all boat access points, availability of public
washrooms, food etc.

6.

Explore the opportunity to provide a dock and tie up for boats to access
restaurants at the Crystal Beach Waterfront Park and Murray Street Boat Launch

Netherby Road
Boat Launch

Miller's Creek
Marina

Anger Avenue Boat Launch

Netherby Road Boat Launch

Anger Avenue
Boat Launch

Murray Street
Boat Launch

Crystal Beach

Lakeshore Boat Launch

Lakeshore
Boat Launch

Crystal Beach
Waterfront Park

Interpretive signage
Miller's Creek Marina

Huntsville public docks

Murray Street Boat Launch
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8. BOATING
KEY INITIATIVES
7.

Explore the opportunity to provide docks for tie up at Nicholls Marine in the South
End to access restaurants etc.

8.

Explore the opportunity to provide docks for tie up in a concept plan for the Coal
Docks site in Bridgeburg.

Nicholls Marine

Precedent of public dock

Waterfront
parks/windows

+

Ways to the
waterfront

+

Focus areas for
tourism, mixed
use, residential
development

SITE SELECTION FOR TWO ‘MINI MASTER PLANS’

INPUT ON EACH FRAMEWORK

Identify waterfront sites that:

1. Have an opportunity to demonstrate special/unique features
2. Will demonstrate benefits and opportunities that are transferable to other
locations (i.e. prototype developments)

3. Are distributed across the study area (i.e. not in one bay)
4. Enhance the existing inventory of waterfront points of interest
5. Have opportunities for new waterfront points of interest
6. Have opportunities to demonstrate appropriately scaled development
7. Are implementable in short to medium term
8. If in private ownership, owners are willing to participate in the concept

planning that demonstrates how public use and access can be increased

Review the initiatives for each of the Frameworks and add
your comments on the pages.
Look at the waterfront parks and windows framework plan.
Put a dot on two sites you think should be the focus for
concept plans illustrating site/area enhancements.

9. Have the ability to foster economic prosperity
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